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Public’s 
perception 

is that much of 

packaging 

is 

unnecessary 

and 

wasteful 



PACKAGING OFFERS    FAR MORE    THAN MEETS THE EYE! 



“We cannot choose 

between [economic] 

growth and sustainability 

– we must have both” 



Sustainable 
sourcing 

Resource 
efficiency 

Sustainable 
consumption 
and production 



Waste Packaging 



Improving Health 

&Well-being 

Enhancing 

Livelihoods 

Reducing Environmental 

 Impacts 

HEALTH & 

HYGIENE 

Reduce diarrhoeal 

disease 

Improve oral  

health 

Improve  

self-esteem 

Provide safe 

drinking water 

GREENHOUSE 

GASES 

Reduce GHG from 

skin cleansing & 

hair washing 

Reduce GHG from 

washing clothes 

Reduce GHG from 

manufacturing 

Reduce GHG from 

transport 

Reduce GHG from 

refrigeration 

WATER 

Reduce water use 

in agriculture 

Reduce water use 

in laundry process 

Reduce water use 

in skin cleansing & 

hair washing 

Reduce water use 

in manufacturing 

WASTE 

Recycle 

 packaging 

Tackle sachet 

waste 

Eliminate PVC 

Reduce waste 

from 

manufacturing 

Reuse packaging 

Reduce packaging 

BETTER 

LIVELIHOODS 

Help smallholder 

farmers 

Support micro- 

entrepreneurs 

SUSTAINABLE 

SOURCING 

Sustainable  

palm oil 

Sustainable paper 

& board 

Sustainable  

tea 

Sustainable  

fruit & vegetables 

Sustainable  

soy 

Sustainable 

 cocoa 

Sustainable 

 sugar, sunflower oil, 

rapeseed oil & dairy 

NUTRITION 

Improve heart 

health 

Reduce salt 

Reduce saturated 

fat 

Remove trans  

fat 

Reduce sugar 

Reduce calories 

Provide healthy 

eating information 

Unilever Sustainable Living Plan 



Packaging’s strategic thrusts 

Category 

Thrusts 

Country 

Thrusts 

Based on WWF Waste Hierarchy 

Discovery / Materials 

Capability & Procurement 

RENEW 



Optimal packaging design 



Category 

Thrusts 

Country 

Thrusts 

Based on WWF Waste Hierarchy 

Discovery / Materials 

Capability & Procurement 

RENEW 

Packaging’s strategic thrusts 



Global issues 

Climate Change Water Scarcity Toxic Pollution Population Growth 

Commodity price 
increases 

Energy Price 
Increases 

Scarcity and 
Security of Raw 

Materials 

Regulatory 
restrictions / 
requirements 

Business issues 



Consumers are 
becoming sus-tute 

They care more than 
ever about what they 

buy 

How its made 

Where its from 

What's in it 

How its packaged 



Information 

accessibility 



* MINTEL.COM 



* Cone Communications: BOSTON October 2012 

Consumers Reward Results, Not Aspirations 


